CCC Global Career Seminar in Canada 2025

Instructors : Norie Yazu, James Liu, Jason Dean
Course Website : https://kguccc.com/gcsc/

Course Overview:

The Global Career Seminar in Canada (GCSC) is a unique program where students are taught modern
business tactics and then given business assignments by companies/organizations. They will produce a
business plan in a group of approximately 6, which will consist of Kwansei Gakuin University students

and various Canadian university students. The aim here is to work with students from various cultural



Course Schedule:

Online Period :
Syllabus @an be out of date!
For specific, up-to-date times, please go to https://kguccc.com/gcsc/

Date (ONT/NB) Date (JP) Content
Nov 1 Nov 2 Videos Uploaded *1
Nov 1 Nov 2 Course Intro & Company List Announcement *2
Nov 11 Nov 12 Assignment :  Submit Company Preference Form
Nov 15 Nov 16 Ice-Breaker Zoom Session- Meet your classmates and
18:00-19:30 8:00-9:30 groupmates!
(ONT)

*Synchronous
Nov 15
19:00-20:30 (NB)
Nov 24 Nov 25 Assignment :  Submit Q&A List for your company
TBD TBD Q&A Session with your company
Dec1 Dec 2 Intro to Business

Modern Organizations in JP/CAN

Dec 10 Dec 11 On-demand Video : Creating a Business Idea
Dec 14 Dec 15 Assignment :  Submit Business Idea
Dec 16 Dec 17 Modern Marketing Research Methods

Web Strategy

Dec 17 Dec 18 Assignment : Customer Research Report

Dec 20 Dec 21 Assignment :




*1 : All videos will be uploaded early, and therefore you may submit the assignments early as well. For Canadian
students who have overlapping exam schedules, it's recommended that you finish the assignments early.

* 2 : Watch the recorded company analysis by the instructor and the company assignments. Based on these
materials, choose a preferred



Day 5 9 9:30-12:00
2/21 Fri
12:00-13:30
10 13:30-16:30
Day 6 11 9:30-11:30
2/22 Sat

Detailed schedule to be determined closer to date.

Assignments

Online Individual Assignments (30%)
1. Business Idea (7.5%)

2. Customer Research Report (7.5%)
3. Website Prototype (7.5%)

4. Business Plan (7.5%)

Submit as PDF or Word document via the submission links on the CC

https://kquccc.com/gcsc/

Final Presentation

Lunch Break

Final Presentation/Award Presentation

Wrap-up and Course Evaluation Survey

C website :

Early response is highly recommended. Late submission will be penalized.

1. Business ldeas (Max 380 words)
Due date(s): Dec. 15 (JP) / Dec 14 (ONT/NB)

Part 1 (80 words) :

Explain your business idea that solves the issue outlined by your company.

Include a simple illustration of sorts : Charts, graphs, drawings, anything that helps visualize the product,
service, or process. This should be a simple illustration that takes less than 10 minutes.

Part 2 (300 words) :

Write a ~300 word note explaining your business idea from the perspectives of 2 parties :

1 : Perspective of the customer (150 words or less) Talk about the perspective in the first person view, in

regards to how it benefits the customer.

2 . Perspective of the company (150 words or less) Talk about the perspective in the first person view, in
regards to how it benefits the company and how fea sible it is.



Write a maximum 500 word report with :
1: Customer Persona (100 words)

Based on the company assignment and your idea described in the “Inspiring Ideas” assignment, describe



Active Participation (20%)

Students will be marked on their willingness to participate and contribute to their group during the
course. Students will receive a higher mark if they speak up in the group, in class, and contribute to the
overall group work. This does not necessarily mean we expect you to speak constantly or overexpress, it
means creating a positive atmosphere for everyone within the group and cl ass, and making sure that the
groups are running in an efficient way.

Final Presentation (30%)
Give a 15-minute presentation of the findings of your group project to your company’s representatives

and academic instructors. State your assigned business issues and present your solutions for the issues.
The business plans may include executive summaries, problems, market analyses, value propositions, and
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